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/ UNIVERSITY OF. RHODE ISLAND 
FACULTY SENATE 
Adopted~ the Faculty Senate 
TO: President Francis H. Horn 
FROM: Chairman of the Faculty Senate 
1. The Attached BILL, titled 36th Report of the Committee on Curricular Affairs --
Revision of undergraduate curriculum in General Administration; 
Establishment of undergraduate curriculum 
is forwarded for your consideration. 
2. The original and two copies for your use are included. 
3. This BILL was adopted by vote of the Faculty Senate on February 16. 1967 
(date) 
4. After considering this bill, will you please indicate your approval or 
d i sapprova 1. Return the or i gina 1 or forward it to the Board of Trustees, 
completing the appropriate endorsement below. 
5. In accordance with Section 8, paragraph 2 of the Senate's By-Laws, this 
b i 1 1 wi 11 become effective on March 9, 1967 {date), three weeks 
after Senate approval, unless: (1) specific dates for implementation are 
written into the bill; (2) you return it disapproved; (3) you forward 
it to the Board of Trustees for their approval; or (4) the University 
Faculty petitions for a referendum. If the bill is forwarded to the 
Board of Trustees, it wi 11 not become effective unt i I approved by the Board. 
Februar~ 23. 1967 
date) Chairman 
ENDORSEMENT 1~ 
TO: Chairman of the Faculty Senate 
FROM: President of the University 
1 • Returned. c/'.-
Approved • Disapproved ______ _ 2. 
3. (If approved) In my op1n1on, transmittal to the Board of Trustees is 
no~. cessary. , 
.>'.J.r .. :1~ 1\C".t\ l 
(date) ' 
~--· ~, u--,~' p_____.. ~--/s/ 
President 
Form approved 11/65 (over) 
! _; 
ALTERNATE ENDORSEMENT 1. 
TO: Chairman of the Board of Trustees. 
FROM: The University President 
1. Forwarded. 
2. Approved. 
(date) . ------~--~----------------~/5/ President 
- - . ~ - - - - - - - -- - - - --- -: -
ENDORSEMENT 2. 
TO: Chairman of the Faculty Senate 
FROM: Chairman of the Board of Trustees, via the University President.-
I. Forwarded. 
t ' 
(date) 
ENDORSEMENT J. 
- - - - - - - - - - - -' 
TO: Chairman of the· Faculty Senate 
FROM: The University President 
----------------------------~/5/ 
(Office) 
1. Forwarded from the Chairman of the Board of Trustees. 
(date) 
., 
------~~~~--------------~Is/ President 
- - - - - - - - -
Original received and forwarded to the Secretary of the Senate and Registrar 
for fi 1 ing in the Archives of the IJn\verslty. 
(date) ------~------~~~--~------~~Js/ Chairman of the Faculty Senate 
B. From the College of Business Administration 
I. Revise undergraduate curriculum in General Administration, as follows: 
The Purpose of the General Administration Curriculum 
The General Administration Curriculum offers the student an 
opportunity for a broad survey of all phases of business operation, It 
is particularly suitable for (1) those students who are planning to 
operate their own businesses and seek a broad business background, 
(2) those who are preparing for jobs in la rge organizations with training 
programs in which specialization is taught after employment, and 
(3) those who desire a general business background at the undergraduate 
level prior to taking more specialized graduate work. 
The objective of this curriculum is to provide breadth of prepara-
tion rather than specialization. Majors in this area require the 
approval of the Dean. 
Suggested Electives for majors in tne General Administration 
Curriculum are: 
Financial Statement Analysis 
Advertising Principles 
Labor Management 
Government & Business 
Transportation 
Business Report Writing 
Principles of Insurance 
Personnel Administration 
Principles of Selling 
Investments 
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GENERAL ADMINISTRATION CURRICULUM 
First Semester 
Acct. !-Elementary Accounting 
Mgt. i- I nt ro. to Quantitative 
Analysis for Bus. & Econ. 
Engl. !-Composition 
Geog. 3-Economic Geography 
Hist. 3-History of Western 
Civilization to 1715 
Elective or Military Science 
Phys. Ed. 1M or lW - Phys. Ed. 
Econ. 25-Economic Principles 
Stat. !-Elementary Statistics 
Humanities Elective 
Mgt. 3-Principles of Management 
Science Elective 
Elective or Hi litary Science 
Phys. Ed . 3M or 3~1-Phys. Ed. 
Bus. Lav; 33-Lav.l in a Bus. Env. 
Finance 21-Corporation Finance 
:1kt. t1gt. 23-Marketing Principles 
!Iuman it i es Completed 
Liberal Elective 
Conte!1lporary Problems 
!·lar·ager1ent 63 
Business Elective 
L i :) era l E 1 ec t i v e 
Elective 
S rea kcown: Business credits 
Non-business cred i ts 
Free electives 
Electi ~e or M.S. 
Physical Education 
Total 
Second Semester 
Freshman Year 
3 Acct. 2-Elementary Accounting . 3 
Econ. 2-Econ. Dev. of the U.S. 3 
Mgt. 2-lntro. to Quantitative 3 
3 
3 
Analysis for Bus. and Econ. 3 
Engl. 2-Literature and Composition 3 
Hist. 4··History of Western 
3 
1 
1 
Civilization since 1715 3 
Elective or Milita r y Science 
Phys. Ed. 2M or 2W-Phys.Ed. 
Survey i n Bus. Admin. (required) 
17 
Sophomore Year 
3 
3 
3 
3 
3 
l 
1 
17 
Econ. 26-Economic Principles 
Stat. 2-Elementary Statistics 
Humanities Elective 
Management 4 
Science Elective 
Elective or Military Science 
Phys. Ed. 4M or 4W-Phys. Ed . 
Junior Year 
3 
3 
3 
3 
3 
15 
Bus. Law 34 or Law 142-Law in a 
Bus. Environment 
Finance 130-Prob. in Bus. F i nance 
Marketing Management 24 
Libera~ Elective 
Business Elective 
5eni6r Year 
3 
3 
3 
3 
Business Admin-Bus. Polley 
Bus iness Elective 
Liberal Elective 
Liberal Elective 
_3_ 
15 
Elective 
57 credits 
57 credits 
__.£ credit~-
120 
1-+ credits 
4 credits 
128 
-! J-
17 
3 
3 
3 
3 
3 
j 
1 
I 7 
3 
3 
3 
3 
_)_ 
15 
3 
3 
3 
3 
_3_ 
lS 
2. Establish undergraduate cu rriculum in Finance , as follows: 
Purpose of Finance Curriculum 
Courses in Finance are designed to provide students with an underst anding of 
t he fields of financial institutions, investments, and mercantile and trade 
credit. This field of specialization prepares student! for executive careers 
in (1) commercial banks and rel ated financial institutions, (2) investment 
banking and investment management, (3) financial management, including careers 
as treasure r s, controllers, credit managers, budget executive and administrator~ 
in business enterprises and {4) administrative work in governmental financial 
I nst i tut ions. 
The following courses are required of all finance majors: 
Corporation Finance 
Investments 
Financial Institutions 
Capital Markets 
6 
6 
3 
_L 
18 
In consultation with his advisor, the finance major should select his 
electives from the following group to prepare him for his broad responsibilit ie~ 
Intermediate Accounting 
Financial Statement Analysis 
Federal & State Income Tax 
Pr inciples of Insurance 
Money and Banking 
Pub! ic Finance 
International Economics 
National Income Economic 
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FINANCE CURRICULUM 
First Semester Second Semester 
Freshman Year 
Accounting 
Eng I ish I 
Geog. 3 
Hanagement 
History 3 
Physical Education 
Military Science 
3 
3 
3 
3 
3 
Accounting 2 3 
English 2 3 
Economics 2 3 
Management 2 3 
History 4 3 
Physical Education 
Mi 1 i tary Science 
Survey in Business (required) 
15 credits 15 credit 
Sophomore Year 
Economics 25 
Management 3 
Humanities 
Science 
Statistics 
Physical Education 
M i 1 itary Science 
3 
3 
3 
3-4 
3 
-
15-16 
Finance 21 3 
Law 33 3 
Humanities: Completed 3 
Finance 32-Financial lnstitutions3 
Liberal Elective _.1._ 
Finance 110-Capita l Markets 
Finance 22-lnvestments 
E~siness Elective 
Business Elective 
Liberal Elective 
15 
3 
3 
3 
., 
.) 
_]_ 
15 
General Requirements: Non-Business 
Non-Business Electives 
Business Core Program 
Required Finance Cou rse 
Business Electives 
Economics 26 
Marketing 10 
Humanities 
Science 
Statistics 2 
Physical Education 
Mi 1 itary Science 
3 
3 
3 
3-4 
3 
-
15-16 
Junior Year 
Finance 130 
Liberal Elective 
Liberal Elective 
Management 63 
Business Elective 
3 
3 
3 
3 
_L 
J 5 
Senior Year 
42 
.J.5_ 
39 
12 
__!1_ 
-13-
Finance 140-Security 
Bus. Ad.-11 0-Busi ness 
Contemporary Problems 
Liberal Elective 
Business Elective 
Analysis-3 
Po 1 icy 3 
57 
_§1_ 
120 
Milit ary Science 
Phys ica l Education 
3 
3 
_j_ 
15 
~-~---~- - --- -- -~----- - --
. ;;-p· -. ,,u ·, ::>~ 
3. Add (new): 
Bus. Ad. l 0, Introduction to Business S em. I or l I , 3 cr. 
The nature, philosophy, objectives, and scope of the American Business 
System. Emphasis in the interrelations of the functional areas. (Lee. 3) 
Limited to students in the Commercial F i sheries Progr·am. 
Bus. ll. d . 110, Business Po1i.£Y. Sem. I I , 3 cr. 
Analysis of the problems of top management and integration of al 1 
areas in the business curric L! Ium into mar,agernent decis 'on making. 
Conducted primarily on a case method basis. (Lee . 3) Prerequisite : 
Senior stand i ng. 
Finance 32, F inancial Institution§_ Sem. I or ! 1, 3 cr. 
Comprehensive analysis of American financial institutions , both p r iv~te 
and governmental; their influe~ce upo n the operations of t he economy; 
their relationships to the individual enterprise. The emphasis is on 
the internal problems of asset management of the institutions. 
Readings and Cases: (Lee. 3) Prerequisites: Econ. 23 or 26. 
Finance 110 , Capital Markets Sem. or I I, 3 cr . 
~-~.c..d ..__ 0 ,_ ·'o'-' -~·. Explanation, analysis , a nd clarificat ion of the econom <c foundations on 
wh ich money and capital markets are b2sed. Factors of supply and demand 
for funds are analyzed. Emphasis is on all source s of long-t erm and 
short--term capital. ( Lee. 3) Prerequisite: Econ. 23 o r 26. 
i+ . Department of Marketing Management 
a. Delete: 
Mkt. Mgt. 21, Sa Jesmanshl£ Sem. I , 3 cr . 
Mkt. Mgt. 56, 0dvertisinq Lavcut Se;:~ . !. I I' 3 cr. 
b. Change number, t itl e zn~/ or de scr;ot icn to read as fo l lows: 
Ser-, . ! I , 3 cr . 
' Planning and o.ganizing for in te r nationa 1 marketin g oce ratior~ fr om 
a cor·,n;8 r c\e>l poi nt .)f v i ew. Differerces ;n market "rTenge;'lents, 
~~~a l , cultu ral nnd ecunom: c Factors , n va riou s co~ntries. 
c t r">t e s, ·1 of [)rrd•! c:.t, pricing, 0 romotion , chailnels. (Lee . 3) 
Pre r equ: s! ce · ~.D_L ·:~, r~-2-~~9-~ r ,q. 
Analyses and exe~utior of 2~ · ~-t i ~ ~~g campaisns. u~ i 1 i=es ~ ki l 1 s 
fron; , .. :thcr adve-t ~I ng ord ..,-., : ..._ :; '·ir!g stuC i es. F' eic: tri;.;s~ (Lr--·.:-~ j_) 
Prt:rec~ ui<:ite : 1'·~ t. !-~1qt, c:,; 1 J2, ('r srnci,·ate s~-3~-c·,.;g .. 
Mkt. Mgt. 176 (76), Advertising Seminar Sem. I I, 3 cr. 
Summary course covering advertising problems, innovations, ethics, 
laws and the literature. Major paper required on a significant 
problem in the field. (Lee. 3) Prerequisite: Mkt. Mgt. 35, 
Mkt. Mgt. 62 or graduate standing, or permission of instructor. 
Mkt. Mgt. 303 (103) Problems in Marketing Management-Sem. II, 3 cr. 
A consumer-oriented manager ial approach to the firm 1 s marketing 
activity. Use of the case method. Ma rke ting functions, insti-
tutions, legal and social welfare considerations. MBS studen t s 
onl y. 
Mkt. Mgt. 31, Analysis of_Sales Methods Sem. I, 3 cr. 
Analytical study of the knowledge and performance of the sales 
force. Economic , sociological, and psychological relationships to 
the sales efforts in the warket place . Clinical experiences 
provided. (Lee, 3) Prerequisite: Mkt. Mgt, 10, or 24, or 
permi ssion of instructor. 
Mkt. Mgt. !81, 182, Directed_Study Sem. I and II, 3 cr. ea. 
Independent study supervised by department ~acu ity. Seminar 
meetings concerned with specific marketing topics. Prerequisite: 
Permission of Department. 
Mkt. Mgt. 201, 202, graduate Survey of Marketing 
Sems.land!f,3cr.cs. 
Intensive coverage cf the ·entire f ield of marketing bot h from a 
ma~agerial and social viewpoint with emphasis upon the co~s umer. 
Ph i losophy of marketing in t he Ar'1ericsn economy. Functions, 
institutions, channels . legal envi .... omrent. 
